
Education is the focus of the new website
launched by Pulpdent in June 2009. Visitors to
the site can easily access product information
and instructions for use, review clinical proce-
dures and techniques, and consult material
safety data sheets in both U.S. and 16-point
European Union formats.

The Education section includes PowerPoint
presentations, a library of Pulpdent Newslet-
ters and a bibliography of published articles
and studies related to Pulpdent products and
their clinical applications.

Excerpts from Save That Tooth, a 300-page
clinical guide authored by Dr. Harold Berk,
co-founder of Pulpdent and professor at Tufts
University School of Dental Medicine for 59
years, will be added in the months ahead.

“As with our previous websites, our goal was
to create a site that is intuitive and easy to use
for visitors of all ages, regardless of their tech-
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nological skills,”says Fred Berk , Vice Presi-
dent of Pulpdent. “Those visiting our website
are highly educated doctors, medical staff,
public health providers and industry special-
ists seeking information and educational
tools. We have designed a site that delivers
this information in a professional, attractive,
and user friendly format.”

“We have learned how to handle administra-
tion and manage the content of the website
in-house,” reports Larry Clark, Director of
Marketing and Clinical Affairs, “and this
gives us the ability to continually update and
add new material to the site.”

Creation of the site was an enormous project
that took over one year and ultimately incor-
porates hundreds of web pages. All content
was generated internally by the Pulpdent
technical staff. Please visit the new website at

www.pulpdent.com.
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